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Long-Term Drip Messaging 
 

When to Implement: 
Long-term top-of-mind strategy. This should be meant to provide value, 
build the relationship, and position you as the vendor they’ll reach out to 
when needed. 
 
Who is Included: 
Prospects that have been through a messaging campaign and declined or 
ignored the offer to speak. Long-term contacts that you want to stay in front 
of. Anybody not in a current lead gen, sales or customer onboarding 
sequence. 
 
Set-up Process: 

1. Create a Tag that will organize the contacts intended for this 
sequence. 
Create a Tag that will organize the contacts intended for this 
sequence. 
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- Enter tag info, choose color and hit “save”. 
 

 
 

2. This will be a Scheduled Campaign that you can add new emails or 
content to as the year progresses. 
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3. We recommend putting together a general outline/editorial calendar 
for the type of message you’d like to send out each month. But since 
these are scheduled messages intended for the entire segment 
you’ve tagged, you won’t need to input the message until you 
approach the send date. 
 
Here’s an example message you might include for this type of 
message. 
 
It is short and sweet and directs the prospect to engage with a blog 
post case study on our site. 
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4. Add any advanced actions if you’d like to tag (or untag prospects 
based on engagement). NOTE: this isn’t a requirement, but if you 
have separate follow-up sequences you want to create for those 
more engaged this would be a great opportunity to use them. 
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- Click on the Advanced Actions header in your campaign. 
 

 
  
- Choose the trigger for the action you want to kickstart the advanced 
action. (when a reply is received, when an email is opened or when a 
link is clicked). 
 
- Pick the message it should be in reference to. 
 
- Choose which action it should take. (Apply Tag(s) or Remove 
Tag(s)). 
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- Choose the appropriate tag to add or remove. 
 

 
 
- Click Save. 
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Example Layout of a Monthly Drip Campaign 
 
 
 

SUBJ TOPIC TIME DELAY 

Leadership Authority - What Is 
It? Why You Need It. 

Link to recent blog post or case 
study 

End of month 

Serving to sell An answer to the one challenge all 
your prospects have (or short 
answer to an faq about the area of 
your expertise) - help them solve a 
problem they have. 

~ 3-4 weeks later 

Are you a Freakonomic? Link to a podcast you were featured 
on or guest post you were 
mentioned in 

~ 3-4 weeks later 

This affects all of us, but 
here's my take... 

Link to a industry related article/post 
with your take on it 

~ 3-4 weeks later 

We don't do this very often, 
but to celebrate X... 

Seasonal themed offer for 15 min 
consult call - "We have 3 slots left - 
would you like one?" 

~ 3-4 weeks later 

Pulling back the curtains on 
our hiring process 

A look inside our business and how 
we did something they’d have an 
interest in doing themselves 

~ 3-4 weeks later 

Thought I might ask Link to a survey or just a question in 
the body of the email 

~ 3-4 weeks later 

 


