
Take 
the 

lead.



Using Cold Email to Generate Sales 
Appointments
When is the right time to utilize cold email? How can you 
increase your results? And what should you expect?
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The median email marketing ROI is 
122%. That’s four times higher than 
any other digital marketing channel.
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WHY COLD EMAIL?



Who

Is This For?
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● Consumer Bought Lists (be very careful)
● Unverified Lists
● Short-Term-Only Thinkers

Who Is It Not Right For?



While 55% list 
increasing total lead 
volume as a priority 

for the next year.

Think beyond the next two weeks…

Or even the next two months...
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Studies show

6-8
Brand touchpoints at least to gain awareness with 

your prospects.
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Engage.



What are your prospects expectations?

How can you break the mold?



7 Pillars to Effective Messaging

1. As Personal As Possible.
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7 Pillars to Effective Messaging

1. As Personal As Possible.
2. Exclusive.
3. Short.
4. Write Like You Talk.
5. Get them to Take One Step.
6. Don’t Sell It All.
7. Value to Them.



Don’t Forget...

W.I.I.F.M.



What’s the right volume?



The Right Volume

Start Slow.1

Let It Breathe.2

Don’t Forget the 
Long-Game.3
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An alternate approach...
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Can Outbound Email Campaigns Deliver?

*87% of b2b marketers use email to generate new leads.

*80% of high-growth sales organizations rely on a 
multi-touch sales strategy and cold emailing is a great tactic 
to use to start that multi-touch point funnel

*In fact, cold emailing is considered to be one of the most 
effective B2B sales prospecting methods. It is extremely 
cost-efficient (the studies find that its ROI can reach 
4400%!)





Getting New Prospects to Discuss Their Pain 
Points with You
Call Held 5/20 at 1 pm (central) with Rob Lime

On the next:


