
Getting More Engagement with Your Lead 
Magnets through Outbound Email

A simple tweak to get more viewers, readers, and interest in the content 
you offer...



With me today...

Jasper Blake



Start Here:

What outcomes are you trying to create 
within your email campaign? 



Key Concept:

To begin with – the goal is to engage.





General Email Rules:
● Email doesn’t sell the product
● Not about you

○ Customer-centric and problem-oriented
● Stories over claims

○ Example vs. ‘how you can 10x your ROI’
● Personalize efficiently
● Experts help solve problems
● Be short



For Today:
We’re talking about how to get more viewers, readers, 
downloads, etc.



How do people usually promote these?









Re-think what I mean by that...





Subj: Was on the {company} site and had a question

Hey {firstname},

I recently came across the {company} site and had a few quick 
thoughts on XYZ.

Wanted to see if you’d be open to me sending you a short 4 min 
Loom video.

Let me know if you’d like me to pass it along. Or if there’s another 
contact on your team I should follow-up with.





Why...

A pattern interrupt involves breaking an 
individual's routine, habitual thought or 
behavioral pattern so as to shake it up.



Why...

To help build trust. Distinguish yourself. Help 
lead to the upcoming big ask of your 

campaign.



Why...

WHAT’S EXPECTED, PATTERN INTERRUPT, 
EXCLUSIVITY, INVOLVE THEM





Subj: Would you like a copy?

Hey {firstname},

Thanks for being a part of my network on LinkedIn.

With your experience on high-powered Marketing teams, I thought you might be 
interested in a recent report on XYZ.

But I didn’t want to assume and come across as one of those overzealous new 
connections.

So just wanted to reach out here to see if you’d be open to me sending you a 
copy?

Looking forward to staying in touch!



A quick note on describing/selling your lead 
magnet...



Explicit v. Implied

“Intermittent fasting is such a powerful fat burning method.”

OR

“Why is intermittent fasting such a powerful fat burning method?”



Explicit v. Implied

“Personal email is a more powerful outreach than mass email”

OR

“Why does personal email outperform standard mass email automation?”



Reply Rates:

● Benchmark(s): 10% of Opens, 2-5% of total Sent
● What to review?

○ What is your Call-to-Action?
■ Can this be stated more directly?
■ Can the response be simplified?

○ How visible is the CTA?



Key Concept:

To begin with – the goal is to engage.



Questions???



Identifying the Reasons for Doing Business - PAIN
Call Held 4/21 at 1 pm (central)

On the next Mastermind:


